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You can find me at: @kgisdahl
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Opera’s Communications Team

@kgisdahl



Main Communications Objective

Drive 
downloads

Brand 
awareness

Tell the 
Opera 
Story 
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Most important target audiences

Millennial Consumers

Tech and Business Media

Tech Influencers

Lifestyle 
storytelling

Product and 
tech focus

Blogs, social, 
consumer media

Pitching and meet 
with key journalists

Digital campaigns,  
conference key notes and 

influencer connections

Audience Channels Tactics

@kgisdahl



2014

PRESS RELEASES
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Communication Evolution

MASS COMMUNICATION 2 WAY DISCUSSION
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Old Media Reality
Earned, Owned & Paid Media

EARNED MEDIA
PAID MEDIA

OWNED MEDIA
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Sweet Spot of Relevance
RELEVANT 
CONTENT

BRANDS AUDIENCE
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Our Users 
– The Millennials
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A Mobile First Generation

AGREE DISAGREE NOT SURE

My smartphone 
never leaves my 

side, night or day

When I wake up, 
the first thing I do is 

reach for my 
smartphone

I spend more than two 
hours every day using 

my smartphone

87%
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18%
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Old Media Landscape
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Today’s Media 
Landscape
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How to Communication with 
Mobile Millennials
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Some of Our Mobile Channels

YouTube Line Twitter Facebook Blog

@kgisdahl



Our Editorial Calendar
COLOR CODE PRODUCT TECH BRAND LIFESTYLE CSR EVENTS

May – 2016

WEEK 1 Opera User Story: 
Philippines

CyberAware story, guest-
blogger from SufrEasy

Opera Max
SurfEasy extension –
desktop

Tech4Africa Story
(Story angle TBD)

WEEK 2 Karin – Women in Tech How to choose a mobile 
browser?

Spotlight on Opera 
bloggers – Story 1

WEEK 3

Ghana’s Mobile Internet 
landscape OR Ghana 
internet fair (Jo) blog post 
– stats + personal style

VIDEO – humanized, 
Ghana internet fair (Jo) Crawford Market video

Rebranding Party in 
Indonesia with 
influencers: Meet the New 
O

“Samsung users are more 
cost-conscious than HTC 
users”

WEEK 4

Opera Mini 12 for Android 
& Opera 33 for Android / 
Opera 33 desktop – new 
logo implementation

Arnfinn – Visual 
Breakdown

Behind-the-DoMore. What 
do you think? What is”Do 
more” for you?

Making the most of Opera 
Mini

Where are you from? Do 
you know what app 
dominates your country?
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Blog: Examples of Stories

73K READERS 59K READERS 34K READERS
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Blog: Localization

INDONESIA RUSSIA JAPAN

@kgisdahl



Blog: Write for Google 

@kgisdahl

#2
(Google)



FB: Feed the Brand Lovers

@kgisdahl



5,000 Selfies in a Week
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Twitter: Reply Fast
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33K reviews and questions answered 
through Customer Care

Respond to all 1 and 2 star 
ratings in Google Play

Result: 20.000 reviews 
responded to

Provide weekly reports to 
management and 
developers

Result: 3 weekly 
product reports

Respond to questions on 
Twitter and Facebook

Result: 13.000 users 
responded to
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That Human Touch 
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Top coverage 
Press



Advertising is saying you’re
Good. PR is getting someone

Else to say you’re good.
– Jean-Louis Gassee

Digital Influencer is like someone with 
4 million fans saying you are good.
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Our Digital Influencers

@kgisdahl

Brukernavn
Presentasjonsnotater
The biggest Android community in the world.2nd Highest ranking android news portal on search engines.



Result: Social Media 23 Million Fans

Facebook
12.5 million 
followers

YouTube
+149,000

subs

Twitter
+600,000 
followers

Google+
114.200 
followers vKontake

458.000 followers

Migme
4.1 million 
followers

Weibo
+101 million 

followers

@kgisdahl



Result: Brand Nr #99 on Facebook 
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Result: PR Big stories- Big impact 

150K
DOWNLOADS



Future: Focus on Relevance 

Extreme
Entertainment 

Extreme 
Usefulness

D
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TM Geelmuyden Kiese

«The Valley of Death» 
Hygiene factors
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Future: New Chanels 

Facebook Google, etc. Line Viber

OLD NEW

@kgisdahl



High on will
Experiment
Measure

@kgisdahl
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